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INOVACE MANAGEMENTU
INNOVATION OF THE MANAGEMENT

Z. Dytrt, M. Striteskd, L. Tomancova

Abstract

The contemporary management is often faced with the fact that in theory accepted basis are not in managerial
practice fully followed. As an example, could be stated the understanding of the company as a system. In theory,
an enterprise is defined as a relatively isolated system, but the practice often does not respect this fact and allows
the company to act as an absolutely isolated system. Therefore, we encounter new concepts sharecholder
management and stakeholder management, which draw attention to this contradiction. If the practice does not
respect the theoretical findings, management ceases to fulfil its strategic objective and creates a path to consumer
thinking and consumer society. The ongoing economic crisis confirms these findings and highlights one of the
main reasons which could be considered as lack of ethics in management. The aim of this paper is to inspire the
reader to reflect on the possible changes of management philosophy.
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Abstrakt

V soucasném managementu se ¢asto setkavame s tim, ze teoreticky uznavana vychodiska nejsou v manazerské
praxi pln¢ dodrzovana. Jako ptiklad Ize uvést systémové chapani podniku. V teorii je podnik definovéan jako
relativné izolovany systém, avsak praxe tuto skute¢nost Casto nerespektuje a umoznuje podniku chovat se jako
absolutné izolovany systém. Proto se setkavame snovymi pojmy shareholder management a stakeholder
management, které na tento rozpor upozoriuji. Pokud praxe nerespektuje teoretické poznatky, management
prestava plnit sviyj strategicky cil a vytvari cestu ke konzumnimu mysleni i konzumni spolecnosti. Probihajici
ekonomicka krize tyto zavery potvrzuje a upozoriiuje na jednu z hlavnich pficin, za kterou lze povazovat absenci
etiky v managementu. Cilem pfispévku je inspirovat k zamySleni nad moznostmi zmény dosud uplatiiované
filozofie managementu.
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